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From the Editor
Welcome to this spring edition of the LRG Newsletter.
In the space of a few months, the coronavirus pandemic
has turned the world we knew on its head. Travel
restrictions and stay-at-home advice have meant a great
number of translators and interpreters have experienced
severe changes to the ways in which they live and work.
Professional associations and groups across the
country – and, indeed, the world – have moved
swiftly to support linguists in this time of great
uncertainty, and the LRG is no different. In-person
events have moved online, and face-to-face
discussions have become video calls, but, as always,
we are here as friends and colleagues to support our
members and motivate them during these troubling
times. In this vein, this issue aims to help our members
emerge stronger from the coronavirus crisis.

On pages 4 and 5, Pamela Mayorcas looks back at
our insightful February event on high-level medical
and pharmaceutical interpreting, while on pages 6
and 7, you can learn how to optimise your LinkedIn
presence in Hannah Lawrence's recap of our March
webinar. This is accompanied by a special guest piece
from Vasiliki Prestidge, who discusses how to care
for your physical and mental wellbeing in the 'new
normal' on pages 8 and 9. Finally, Maria Cecilia
Lipovsek discusses the topical issue of remote
interpreting in her 'View from the booth' column on
page 3, while Hannah Lawrence joins us for this
month's LRG Member interview (on page 10).
Without any further ado, please enjoy the content on
offer in this May edition of the LRG Newsletter.
Nicholas Nicou, Editor

Committee News
LRG goes online
The Committee has been working hard to maintain
a CPD and social programme during the COVID-19
emergency, bringing CPD and social events to
your screens.
We were lucky to have Jennifer Corcoran, a social
media expert, offer guidance on mastering your
visibility on LinkedIn, on 31 March (see page 6).
Meanwhile, on 14 May, Daniela Ford, LRG Committee
member and Webmistress, presented an informative
seminar on terminology management, of which
there will be a report in the August issue of the LRG
Newsletter. Both events were very well received.
We had our first online LRG Chat in April,
during which members shared their experiences
of COVID-19 and especially the unwelcome
phenomenon of clients pushing for rates reductions
during the current crisis. Another is planned for
May 2020 • Issue 61					

Wednesday, 24 June – see Forthcoming Events and
Dates for your Diary.
We also hope to arrange a virtual tour of Dulwich
Gallery in lieu of our visit planned for Saturday,
18 July.

LRG Contact List
A Members’ Contact List will be sent to you this
month to coincide with the release of the May LRG
Newsletter. In February, and in accordance with GDPR
legislation, we had invited you to contact us if you
did not wish to have your details published. This May
2020 edition of the LRG Contact List takes account of
any communications received.
The Contact List is being sent as a PDF to members
who receive the Newsletter by email and as a printed
document to everyone who receives the LRG
Newsletter by post.
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Committee News
Forthcoming
LRG (Continued)
events
LRG Chat – another chance to catch up
with colleagues online

Instead of our planned guided tour and walk, we hope
to organise a sneak peek at some of the fascinating
paintings that form part of this very special collection.

• Venue: your home
• Cost: free
• CPD: 1.5 hours

Look out for details on the LRG Yahoo Group and LRG
website (www.iti-lrg.org.uk).

Wednesday, 24 June 2020, 19:30 to 21:00

Another opportunity to share views and experiences
with fellow LRG members. The GoToMeeting invitation
and code will be sent to you on the day. Please do
join in.
To book: advance notice will be posted on the
Yahoo Group and a GoToMeeting link will be sent
on the day

We were planning to end with a drink and meal at a
local pub, so perhaps you would like to keep your pint
handy!
To book: advance notice will be posted on the
Yahoo Group and LRG website and a link to join
the virtual visit will be sent to you on the day of the
event

Virtual guided tour of Dulwich Picture
Gallery, south-east London

The LRG Annual Christmas Party and
AGM – a real party and a real gettogether

• Venue: your home
• Cost: free

• Venue: the Glassblower pub, Glasshouse Street,
London W1B 5JY
• Cost: LRG members: £10; non-members: £15

Saturday, 18 July 2020 (provisional),
time TBA

Friday, 11 December 2020, 18:30 for 19:00

LRG CPD activities for members
During COVID-19, the LRG regular programme
of CPD and social and networking events has,
wherever possible, moved online. Our events are
also open to non-members.
For updates on all upcoming events, please always
check the following social media:
Website: http://www.iti-lrg.org.uk
Twitter: @ITILRG
Facebook:
https://www.facebook.com/ITI-London-RegionalGroup-420785661324621/
To subscribe to the LRG e-group, please send an
email to: webmaster@iti-lrg.org.uk
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Welcome to our
new LRG members!
Cristina Bartolotta
Carole Bouldy
Pavla Dohnalová
Agneta Harrison
Aleksandra Jawor
Giulia Martis
Ylenia Mestriner
Rosangela Piras
Hidde Rupp
Pat Tregoning
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A view from the booth

Professional interpreter Maria Cecilia Lipovsek offers an interpreter's perspective in her quarterly column

Interpreting outside in

R

ight now, the world is upside
down. Actually, it is outside in
– and interpreting, especially
the conference, business, and
diplomatic types, has momentarily
ground to a halt.
It is no longer safe to travel, meet
face-to-face, or, in some places, even
leave the house. So, our usual ways
of working that had us interpreters
roaming the globe are no longer viable.
Remote interpreting, and remote
simultaneous interpreting in particular,
has been waiting at the starting line for
quite some time, ready for what we
thought was going to be a three-to-fiveyear marathon. Instead, the starter pistol
that is COVID-19 has it catching up with
a sprint.
For the past month and a half, I
have been answering question after
question from clients seeking to move
their meetings and events online while
maintaining some sense of normality.
I say to them what I am about to write
here next: in times of crisis, transparency
is the best policy.
Broadly speaking, there are currently
three types of remote interpreting
solutions available in the market.

Makeshift solutions
These are online meeting platforms,
such as GoToMeeting, Zoom or
Microsoft Teams, or video-calling
services such as Skype, WebEx, and
Google Hangouts combined with
consecutive interpreting.
Sometimes, companies create parallel
sessions on the same services in order
to have 'separate audio channels' for
simultaneous translation.

It goes without saying that these
solutions are far from ideal as they
do not have proper virtual interpreting
booths, or control over audio input
or output.
Purpose-built solutions
Purpose-built interpreting solutions
have been created and designed to
facilitate remote/virtual simultaneous
interpreting for live, online, or mixed
(live + online) events. Currently, the
most well-known and widely used
solutions are those outlined below.
ZipDX was one of the first solutions
to step into the market years ago. It adds
simultaneous interpreting capabilities
to phone conferencing. The setup is
simple, and it only requires access to
working phones and phone lines.
Meanwhile, Interactio is a virtual
interpreting booth that mimics the
traditional consoles we use in the
booth. It was created to provide remote
simultaneous interpreting for live events
and has now adapted its technology so
it can be connected to online events
instead of live ones. Therefore, it is
usually used in combination with other
online meeting platforms such as Zoom,
Microsoft Teams, or Google Hangouts.
The setup for interpreters is simple,
as we only need to connect to their
interpreter console. Event participants,
however, need to have two devices
available or be tech-savvy enough to open
parallel tabs on their browsers, as they
attend the main event on the meeting
platform but listen to the interpretation
through Interactio’s app or its web version.
Finally, VoiceBoxer is a meeting
platform with an embedded virtual
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booth that is an all-in-one solution.
The setup is simple and the same
both for participants and interpreters,
as everybody connects to the same
platform and is assigned different roles:
moderator, participant, or interpreter.
Solutions from Large LSPs
Of these large companies, there are two
currently offering online conference
interpreting: KUDO and Interprefy.
They own and provide online meeting
platforms with embedded virtual booths
and keep a list of registered interpreters
who are authorised to work with them
or hire their platforms as partners.
In my opinion, deciding which tech
solution to use has to be determined on
a case-by-case basis, as no solution fits
all scenarios, and clients have differing
budgets and needs.
However, it is our responsibility as
professional interpreters to know and
understand the technology available to
us, and be fully prepared to use it as best
we can.
Having the right cables, headsets,
microphones, and a quiet room to work
in is important. So is ensuring proper
working conditions, acceptable rates,
and legal payment terms.
Our world has been turned upside
down, inside in, and shaken all around.
Let us not be the makeshift link in a
longer chain.
Maria Cecilia is a London-based
corporate, diplomatic, and conference
interpreter specialising in Latin America.
She is also a guest lecturer, an amateur
photographer, and tango dancer. Find
her at www.multilateral.london
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Reviews of recent events

CLINICAL
PRECISION
In February, Kirsty Heimerl-Moggan and Summer Mouallem led a seminar on the challenges and
opportunities of medical and pharmaceutical interpreting. Pamela Mayorcas reports

I

n another world, some 60 LRG
members and University of
Westminster students gathered
to hear Kirsty Heimerl-Moggan
and Summer Mouallem, who
work as InterpMeds, deliver a
workshop on high-level medical
and pharmaceutical interpreting.
Participants learned about
the very particular and highlyspecialised nature of medical
and pharmaceutical interpreting
assignments and the different
audiences.
As well as comprehensive
training and ongoing personal
CPD, interpreters wishing to work
in or break into this fascinating
and demanding area must
undertake in-depth preparation
before each assignment in order
to keep abreast of a very wide
range of specialist medical and
pharmaceutical subjects. This
includes specific glossary work and
watching videos of event speakers
to become familiar with their style
of speaking and presentation,
noting the full names and titles of
speakers in all working languages.

Both speakers emphasised
the importance of background
study and research of specialist
terms before an engagement, in
order to ensure complete fluency
in the course of a conference or
meeting.
Work scenarios
Work scenarios vary immensely.
Assignments may involve very
high-level environments with the
top people in their field, so the
interpreter must dress and act
appropriately, as well as being
punctual, confident, and fully
primed for the complexity of
subject matter with which they will
be dealing. There may also be a
social programme that requires an
appropriate wardrobe.
Preparation materials may
not be available until immediately
prior to the event, and commercial
sponsors may be present,
which means it is not only
important to handle the purely
scientific and technical idiolect and
terminology but also commercial
and promotional language.
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Speakers may use hand-drawn
diagrams that are not easy to read
and which the interpreter may not
have seen before.
One of the hazards of working
at high-level medical and
pharmaceutical conferences is that
material is not always sent in good
time – or even at all – because of
confidentiality.
Advance preparation is vital but
sometimes has to be done on the
hoof, perhaps crossing time zones,
or even in your room the night
before.
In every case, medical and
pharmaceutical interpreters
have to behave impeccably and
discreetly, and be able to handle a
variety of scenarios, some of which
might be emotionally distressing
or physically challenging. It is not
necessarily for the squeamish.
Interpreting in a live situation
may require characteristics
not normally associated with
language-mediation work, and
which may impose mental and
physical demands and require
resilience. This may include being
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in a laboratory, in a hospital,
by a bedside, at the scene of
an accident, at a prison, or at a
GP surgery; it may also mean
attending conferences, workshops,
seminars, meetings, commercial
promotions, or factory visits.
A great deal of background
preparation and personal CPD is
required. This includes researching
basic medical terminology;
parallel reading of materials in
both languages, including research
papers and leaflets, pictorial
dictionaries and medical diagrams;
watching topic-related videos and
webinars; and general glossary
preparation (perhaps using a
thought shower).
All of this was expressed as
being essential to absorbing highly
specialised vocabulary, where
words don’t necessarily have the
same meaning or implication as in
day-to-day language.
Both speakers emphasised the
hard work needed in order to
become a specialist and to master
the many, varied fields.
During the now-traditional

BREAKING THROUGH:
TOP TIPS
1. Ensure you have all the
training required
2. Join relevant professional
bodies
3. Network at events/
exhibitions – most work
comes from colleague
recommendations
4. Attend subject-specific
conferences and events
5. Always be highly
prepared
6. Keep abreast of scientific,
commercial, and general
developments
carousel sessions, Summer and
Kirsty shared their suggestions
for building medical knowledge
through ongoing CPD, including
seminars, webinars, and courses.
Both speakers emphasised that
the job is undoubtedly hard and
very demanding, but they also
mentioned some of the wonderful
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perks: international travel; exotic
locations; top-class hotels; mixing
with the very top/foremost
practitioners; excellent food; and
beautiful locations.
We are indebted to both
speakers for the generosity
and sheer enthusiasm with which
they shared their experience,
and are also extremely grateful
to Lindsay Bywood and the
University of Westminster for
providing the venue.
This was more of an in-depth
and wide-ranging tutorial or
teach-in than a workshop. In
this short piece, it is difficult to
do justice to the depth and
breadth of the comprehensive
seminar delivered by Kirsty and
Summer, the huge amount of work
they had put into creating the
materials, and the vast amount of
knowledge and experience they
so generously shared with the
audience.
For more information about
InterpMeds, go to: twitter.com/
InterpMeds
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Reviews of recent events

STANDING

OUT

In March, award-winning LinkedIn trainer and consultant Jennifer Corcoran gave LRG members her
top tips on honing their professional profiles on the platform. Hannah Lawrence reports

W

hile 31 March
was originally
the date of the
LRG’s Meet the
Client workshop, the coronavirus
pandemic meant this wasn’t
to be. However, in its stead,
the unflappable LRG events
team came up with an excellent
alternative: a webinar on
improving your visibility on
LinkedIn.
Award-winning LinkedIn
trainer and consultant Jennifer
Corcoran was our host for the
evening. Kicking things off with
an informative pre-recorded
webinar, Jennifer then joined us
for a Q&A session within the LRG
LinkedIn group.
We learned that one in every
three professionals in the world
is on LinkedIn. While other social
media sites such as Facebook
may have more users, those using
LinkedIn have a professional
mindset, which makes it an

especially useful platform for
interacting with colleagues
and potential clients. But are
we making the most of all that
LinkedIn has to offer? Here are
just a few of the ways we can use
it: to network; to research and
gather market intelligence; to
find new partners and businesses
with which to collaborate; and to
establish ourselves as experts and
thought-leaders in our field by
answering questions and posting
on our preferred subject.
Distinct presence
I think it’s fair to say that most of
us understand the importance of
maintaining a presence on LinkedIn,
but it’s not always obvious what we
can do to make our profile stand
out from the crowd. The webinar
focused on how to optimise three
key elements of our profiles – our
cover banner, our headshot, and
our headline – with tips, tricks, and
practical examples.
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We learned that, for both our
profile and the content we publish
on LinkedIn, we need to be mindful
of AIDA, or Attention, Interest,
Desire, and Action. In other words,
we need to grab people’s attention,
generate some sort of interest,
spark some sort of desire in them
(so they are inclined to read on),
and get them to take action.
Although we often don’t think
of ourselves as a brand, Jennifer
emphasised the importance of
personal brands, even for oneperson businesses. This doesn’t
mean we need to reinvent
ourselves, though – we need to be
authentic and be ourselves. This
includes making sure we come
across as the same person online
and offline.
Note that your headline is not
( just) your job title. Ultimately,
Jennifer explained, to help people
find us on LinkedIn, our headline
needs to communicate the
following: who we are; who we
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help and how we help; and the
values, benefits, and expertise
we bring.
We need to write this using the
most popular keywords within our
industry or niche, while also being
specific and clear. Some people
also like to try and show a little of
their personality in this section.
A headshot, in addition to
being professional and clearly
showing your face, is another
opportunity to demonstrate
your personality. One tip I found
interesting was to make sure your
keywords are listed within the
image description for both your
headshot and cover banner. If
you’re trying to decide between
different headshots – and you’re
feeling brave – you can even
upload a couple to photofeeler.
com to have strangers rank their
preferred option.
Your cover banner should be
in tune with your personal brand;
it should include your logo and
website address, if you have them.
You can use tools such as Canva
to put together a professionallooking image or use an expert –
hire a designer or virtual assistant
specialised in this area.
Giving back
We learned that there are
different levels of LinkedIn users,
from those who are absent and
‘lurkers’, through to networkers
and influencers. The latter are
recognised as making some type
of contribution to the LinkedIn
community.
Throughout the session, Jennifer
emphasised the importance of
giving back, or helping those in
your network. She recommends a
ratio of 80/20; this means that 80%

of the time, you’re giving back
(inspiring, motivating, engaging,
and educating), while for the
remaining 20% of the time, you’re
using LinkedIn to give a ‘soft push’
about you and your business.
But how can you give back? By
interacting and engaging with
people in your network, sharing
and commenting on their posts,
introducing them to others, and
sharing information they may find
useful. And if you’re still stuck, just
put it to the people – why not ask
directly how you could help?

LinkedIn is
more than
what you see
on the surface
As well as plenty of advice,
Jennifer shared some useful
resources, including LinkedIn’s
own Social Selling Index – a
rather hidden part of LinkedIn that
"measures how effective you are
at establishing your professional
brand, finding the right people,
engaging with insights, and
building relationships". Updated
daily, it’s a way of benchmarking
yourself against your industry and
network, and might appeal to the
data-driven among us.
Next came the Q&A session.
Questions were wide-ranging,
including how to create a
professional-looking cover banner,
to/from whom we should send or
accept connection requests, how
these should be personalised, and
how to use branded documents
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as a promotional tool. Jennifer
responded to each question in
detail. She encouraged us to be
proactive and start conversations
with strangers on LinkedIn, as we
might at a physical networking
event, and reminded us that it
is not enough just to post and
expect people to come to us.
Collaborative mindset
She echoed the sentiment I’m
sure many of us share: that
we shouldn’t see our peers as
competitors, but as collaborators.
And she reminded us that
LinkedIn is more than what you
see on the surface – rather,
LinkedIn messenger is “where the
real magic happens”.
Taking a leaf out of her own
book, Jennifer went above and
beyond to give us the tools and
information to create sparkling
profiles that appeal to humans and
algorithms alike. In addition to all
her support on the evening, she
offered free 15-minute, one-onone calls and a downloadable
LinkedIn Profile Success Checklist
to all of those who took part, and
she invited us to contact her via
email or her own LinkedIn group
with any additional questions.
Although I’m no newbie to
LinkedIn, we covered a wealth of
information, and I know I picked
up some useful tips. On reflection,
I think Jennifer summed things
up nicely with this mantra: clarity,
consistency, and community.
Hannah Lawrence is a freelance
translator (French to English),
copywriter, and marketer. Find
her at hannahtranslates.com
or follow her on Twitter
@HLTranslation
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Guest article

A NEW NORMAL
In this special guest piece,
Vasiliki Prestidge explores ways of
caring for your mental and physical
health in unprecedented times

L

et’s face it: whoever and
wherever you are, you
have been affected by the
coronavirus pandemic one
way or another. Many of us have
suffered, or will suffer, financial
losses. Some will see their mental
health deteriorate. Even worse, we
might lose a loved one or become
sick ourselves. We are terrified,
yet so privileged to live in a
time of rapid technological and
scientific development.
Regardless, it’s OK to become
pessimistic, lose hope, and feel
negative at times. In fact, there
is no right way to feel. With a
plethora of cataclysmic emotions
descending on our mind, it’s hard
to focus and stay productive.
Many talk about “this additional
time that we have been gifted”, and
I don’t see where this additional
time is coming from. I still have
24 hours in a day and 7 days in a
week. If anything, I feel that we
have even more to do: continue
to work, stay productive, process
our emotions, share our house in
harmony with others, avoid conflict,
keep calm, do the grocery run in

apocalyptic fashion, eat well, stay
healthy, exercise, clean everything
multiple times a day, keep our
business afloat, find clients, pay
the bills – and, of course, wash our
hands for 20 seconds every 20
minutes, and not touch our faces!
It is exhausting, and admitting so
does not make us ungrateful.
We don’t need to have existing
mental health conditions to feel
anxiety or stress. There’s nothing
normal about what we are going
through, and working for yourself
means that you and your business
are one and the same thing. So,
when you are not well, your
business is not well. As such, taking
care of ourselves both physically
and mentally is now more
important than ever.
Disrupted routines
Many of us are lucky to work from
home anyway; this means we
already had some kind of home
office set-up. However, it certainly
isn’t the same. Our routines have
been disrupted by various factors:
spouses and partners working
from home; home-schooling
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children; reduced work; and a
constant flow of surreal news.
These days, I feel the need
to meditate more often to ease
anxious thoughts. I use Calm, a
meditation app, in the morning
before I get up. I also use it for its
sleep stories before bed.
It helps me become more
aware and present, understand
my emotions, and catch anxious
thoughts before they sweep
me away.
If I find myself feeling restless
before bed, I start a mental
gratitude list naming the simplest,
smallest, and silliest things I feel
grateful for: from having a candle
and a blanket, to food in the
fridge, my health, and a roof over
my head. I don’t know why, but
I always fall asleep. When I wake
up, I try not to reach for my phone
first thing, but I am still struggling
with that one. I have also limited
the amount of news I consume. I
only listen daily to the coronavirus
podcast on BBC Sounds,
which covers all developments
worldwide with humour and good
critical analysis.
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I plan my day each morning by
listing everything I wish to achieve.
Then, I prioritise by marking
essential tasks with red.
Anything that slips into the
following day goes on the list the
night before. This helps me go to
bed knowing what I’m doing the
following day, which helps me go
to sleep without anxious thoughts.
Physical health
When it comes to physical health,
it took me a while to appreciate
the relationship between physical
activity and food consumption.
While I am mainly a translator, I
also did interpreting, attended
several networking events and
meetings, and travelled a lot.
Losing the active lifestyle aspect
was a huge shock to my system.
I spoke with a nutritionist, who
unsurprisingly mentioned that
I need to work out twice a day
to match my previous physical
activity levels.
I found that on the days I
exercise, my energy levels remain
high throughout the day and I
sleep better. On the days I do
not exercise, I feel drowsy and
drained all day. I follow a few
trainers on social media who post
entire home-workout plans free
of charge. I used to get out of bed
to go to the gym to train. When
the gym closed, getting out of
bed became a challenge. Now,
these home workouts help me get
moving in the mornings.
If I do not have a translation
project, I still sit at my desk and
work on other tasks such as
invoicing, following up with clients,
scheduling social media posts,
writing a new post for my blog,
or watching a webinar. There are
billable and non-billable tasks – and

certainly, non-billable tasks bring
in the billable ones, so it should all
be considered work. I always found
that staying positive and working
seem to yield more work in return.
Digital marketing is more critical
now than ever. With most people
being online, it is important to get
yourself in front of the eyes of the
right audience at the right time.
Use the available social media
platforms, establish your brand
image, and push out the message
that you are still open for business
and ready to help your customers.
If your business has been
affected in any way by the
pandemic, use that as a
communication tool and let your
customers know. Perhaps you have
changed your location, working
days and hours, or your services.
Many interpreters are moving
quickly into remote interpreting
to survive. Many translators are
repositioning their services as
writers, copywriters, project
managers, or online tutors. Every
business is looking at alternative
ways of selling and serving their
customers to ensure business
continuity and to remain afloat.
Even when I am not working
towards a deadline, I always
employ the Pomodoro technique
to keep me productive
throughout my working day.
I do 45 minutes of work followed by
15 minutes of break time on repeat.
During my break, I will
go up and down the stairs, make
a cuppa, deal with house chores,
read a few pages from my book,
listen to a song, or do a quick
stretch. I can fit in a one-minute
plank, 15 leg raises, or 10 squats.
These short exercise blasts
get your heart rate up and
restart your metabolism,
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which ensures you stay awake
throughout the day.
And because there’s already
a lot to think of, and some of
these tips or the productivity of
others paraded on social media
might seem overwhelming and
disempowering, remember it is
not about changing your routine.
It’s about finding what works
for you. It’s about inserting new
habits, on top of your existing
daily habits, often performed
almost unconsciously. For example,
take three long, deep breaths
after you brush your teeth. Go
down to a plank while the kettle is
boiling. Sit in stillness for a minute
as soon as your feet touch the
floor first thing in the morning.
Uncertainty is normal
Most importantly, remember that
uncertainty is normal. Being a
freelance translator always came
with uncertainty. Plans are made
to be changed because, precisely,
change is the only constant.
Being adaptable and flexible
in an ever-changing market was
always key to survival – even more
so now. Be kind to yourself; accept
the things you cannot control and
start focusing on the things you can
control. Let go of the “when we go
back to normal” mentality – this is
the new normal and we must all
learn to live in it.
Vasiliki Prestidge is a translator
and translation consultant. She
works mainly from English and
French into Greek, specialising
in business, marketing, tourism,
psychometrics, and official
documents. Contact her at
www.grtome.com, on Twitter
@Greek_to_me, or on Instagram
@ greektometranslations

LRG Newsletter				

Page 9

LRG Member interview
Hannah Lawrence
In this issue, we caught up with LRG member
Hannah Lawrence about her experiences as a
translator
Tell us a little bit about your background.
I’m originally from New Zealand. After studying
French and Spanish at undergraduate level, I worked
in marketing for my alma mater, editing prospectuses
and travelling to recruit international students. In
2012, my partner and I moved to the UK for the
chance to live in and experience Europe. We thought
we might stay a couple of years but haven’t yet
left. We enjoy exploring the UK and the continent,
and London feels like home – or at least a home. I
worked for several years in marketing for London
universities, before deciding I needed a new
challenge.
When did you first become
interested in languages?
I first became interested in languages
on seeing the foreign words in my
piano sheet music. But it wasn’t until
high school that I had the opportunity
to start learning another language.
Following in my siblings’ footsteps, I chose
French, and loved it. It was this love and a
yearning for adventure that sent me on a year-long
student exchange to Belgium at age 17. I had an
amazing time and revelled in my new superpower:
fluency in French.
When and why did you decide to pursue a
career in translation?
A few short years ago. Contemplating different
career options, I knew I wanted to do something that
involved writing, and ideally something that allowed
me to use my language skills again. It’s surprising that
it took me a while to think of translation, really. But
in New Zealand, translation didn’t really seem like
a viable career option. Being in the UK opened my
eyes to all the different applications for and types of
translation. Since my French skills were a bit rusty, I
took a DALF preparation course before embarking
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on the MA Specialised Translation at the University
of Westminster in 2018-2019. In July 2019, I finished
my studies and threw myself into freelance work,
offering translation alongside copywriting and
marketing services. Fortunately, I had two ‘preestablished’ specialisms in marketing and higher
education. I’m also a big foodie and I’ve been
developing this into an area of specialism, partly
through my recipe translation and cooking challenge,
That Translator Can Cook.
Have you been to any interesting translation
events recently?
In February, I attended a wine translation event in
Milton Keynes with master-of-the-art Ruth Simpson,
which was both educational and delicious! I also
took part in the session on optimising your
visibility on LinkedIn, reported on pages
6 and 7 of this Newsletter, which was full
of handy tips and tricks.
What kind of projects have you been
working on recently?
A real mix. I’ve written copy about
translation management software and home
appliances. I’ve translated financial texts and
food texts, including uses for stale bread.
What are your plans for the future?
I’d love to do more creative work – whether that’s
through copywriting, transcreation, or types of
marketing translation such as SEO translation. I’d also
like to further develop my specialism in food and
drink. Next – maybe in a few years’ time – I’d like to
start working on a specialism in sustainability and the
environment.
Hannah is a freelance translator (French to
English), copywriter, and marketer. She particularly
enjoys working on creative texts, and specialises
in marketing, education, and food and drink.
She also initiated the #ThatTranslatorCanCook
challenge. See hannahtranslates.com or follow
her on Twitter @HLTranslation
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AROUND THE
WEB
Your regular digest of the top translation, interpreting, and
language-related news on the Net
'Claim a grant through the Self-Employment Income
Support Scheme'
Gov.uk (bit.ly/2ABVPGH)
This site contains the details you need to apply for the UK's
COVID-19 self-employment income support scheme.
'The Association of Independent Professionals and the
Self Employed'
IPSE (ipse.co.uk)
This site is currently offering support to help freelancers
run their businesses during the coronavirus crisis.
'Results from FIT Europe’s COVID-19 Take 2 survey'
FIT (bit.ly/3683tnU)
The Take 2 survey offers an insight into how the COVID-19
pandemic has impacted the business of freelance translators
and interpreters.
‘Iso’, ‘boomer remover’ and ‘quarantini’: how COVID-19 is
changing language'
Inverse (bit.ly/2ABZ015)
From "sanny" and "iso", to "BCV" and "WFH", this article looks
at the new terms that have emerged amid COVID-19.
'What it’s like to interpret for coronavirus patients remotely'
Vox (bit.ly/2zGFwIa)
This piece considers how medical interpreting has changed
during the coronavirus crisis, and why in future many US
interpreters may well opt to work remotely for good.
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Dates for your Diary
Wednesday,
24 June 2020
19:30 to 21:00

LRG Chat – another chance to catch up with colleagues online
Venue: your home
Cost: free
CPD: 1.5 hours

Another opportunity to share views and experiences with fellow LRG members. An LRG
Yahoo Group notice will be sent in advance and the GoToMeeting invitation and code
will be sent to you on the day. Please do join in.
Full details are available on www.iti-lrg.org.uk and will be circulated via the Yahoo
Group

Saturday,
18 July 2020
(provisional)
Time TBA

Virtual guided tour of Dulwich Picture Gallery
Venue: your home, and Dulwich Picture Gallery
Cost: free

Instead of our planned guided tour and walk, we hope to organise a viewing of the
Gallery online. Look out for details on the LRG Yahoo Group and LRG website.
Full details will be published on the website – www.iti-lrg.org.uk – and circulated via
the Yahoo Group

Friday,
11 December 2020
18:30 for 19:00

The Annual LRG AGM & Christmas Party – all being well,
a chance to get together after months of lockdown
Venue: the Glassblower pub, Glasshouse Street, London W1B 5JY
Cost: LRG members: £10; non-members: £15

We are very much hoping to have our traditional Christmas Party, with some delicious
food and a free bar. Watch out for full details later in the year.
Further details to be announced

LRG Committee contacts
Chairman & ITI Liaison
Pamela Mayorcas
info@iti-lrg.org.uk

Newsletter Editor
Nicholas Nicou
editor@iti-lrg.org.uk

Events Secretary
Marta Prieto
events@iti-lrg.org.uk

Treasurer
Oliver Walter
treasurer@iti-lrg.org.uk

Interpreters' Representatives
Lorna Sandler
adept.LRS@btinternet.com

Events Coordinator
Natalie Clark
events@iti-lrg.org.uk

Membership Secretary
Rebecca Hendry
membership@iti-lrg.org.uk

Débora Chobanian
dchob@hotmail.co.uk

Minutes Secretary
Pat Wheeler
pmlwheeler@gmail.com

Webmaster
Daniela Ford
webmaster@iti-lrg.org.uk

Publicity Officer
Nathalie Reis
n.reis@btinternet.com

IT adviser
Peter Linton
peter@lintononline.co.uk

The views expressed in authored articles are those of the writer(s) and do not necessarily represent the views of the LRG or its Committee.
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